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The risk of jobs being replaced by automation varies by country
Source: World Bank Development Report (2016)
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European Commission

In the year 2025
« About half of the jobs will require high-level qualifications

* 65% of children entering primary school now will be
working in occupations that do not yet exist

« Widespread digitalization will bring about significant
changes in the skill-sets needed from the labour force

* For European citizens to prosper and thrive in increasingly
competitive and knowledge-based economies, Europe will
have to keep up in terms of research and innovation, as
well as promote effective and coordinated education
and training systems

 Higher Education Institutions (HEIs) are the better
equipped to support this development
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Positioning

Target

Capability

Capacity

Unique Value Proposition

Everyone can learn (Aging, Workforce,
Internationals)

Learn, Unlearn, Relearn

Network, Collaboration, New methods
& Educational Technology




University Needs

e Mindset
- Respond to Global and Country Needs
e Platform

- intense WIL, connected with industry
and community

e Structure

- downsizing
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