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long Tail Tourism : Developing Sustainable Home-stay in Thailand

Abstract

The Long Tail theory refers to the behavior of economic sectors that
provide products in relatively low volumes, but are able to make a profit
by providing a greater variety of products in aggregate. The paper
presents a marketing model that includes an on-line intelligent decision
support system which allows tourists to choose home-stay
accommodation and associated activities in accordance with their
preferences and expectations. Ideally, the home-stay accommodation and
activities will be offered by a wide variety of stakeholders including
Community Based Tourism (CBT) operations, private operators, ecotourism
operators, and volunteer tourism organisations as this will provide the
diversity of home-stay offerings that Long Tail Tourism business models
require. To better understand tourists’ needs and motivations, the paper
examines various tourist typologies including Cohen’s (1972) four tourist
typologies and Butler’s (1980) Tourism Area Life Cycle Model which
suggests there are considerable opportunities for Thailand’s Home-Stay
industry. The next phase of this project will involve preparing the supply-
side prior to the implementation of the demand-side of the marketing

plan.
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The Long Tail theory refers to the
behavior of economic sectors that provide
products in relatively low volume, but are able
to make a profit by providing a greater variety
of products in aggregate. This is in contrast to
the short head sectors where profit is based on
a more narrow range of products selling in
much higher volume. From a tourism
perspective, the short head is the cash-cow
destinations that are widely known and attract
large numbers of visitors, while the long tail is
the specialty niche destinations (Lew 2008).
Most tourist’s visiting Thailand have
destinations like Bangkok, Pattaya, Phuket, Koh
Samui, and Chiang Mai on their itineraries,
these represent the short head sector, while
alternative tourism experiences are in the long

tail of Thailand’s tourism sector.

In Chris Anderson’s (2004) original
conceptualisation of the Long Tail marketing
model, he suggested several rules for
developing the supply side. Firstly, ‘Make
Everything Available’ for tourism businesses
this means expanding the diversity of offerings,
including peripheral attractions and services,
and developing alternative ways of
experiencing existing attractions and services.
Another rule is, Help Me Find It, this refers to
the usability of the entity’s website, ease in
locating the specific experiences the user

desires and its broader web presence. It also

includes search engine optimization (SEO) to
make a website and products appear closer to
the top of online searches. The increasing
number of options that the Internet offers can
be overwhelming to the traveler planning their
trip, and it might lead to confusion and a
decision not to purchase (Iyengar & Lepper,
2000). Schwartz (2005) has called this the
“paradox of choice” and one way that this can
be overcome is through personalized and
intelligent recommendation systems such as
the Tourist Home-stay Decision Support

System (THSDSS) proposed in this study.

A Marketing Model for all Home-stay
in Thailand

The proposed marketing model for
sustainable home-stay in Thailand aims to
include all alternative tourism products and
sectors rather than marketing particular
tourism sectors (Community Based Tourism,
Pro-poor tourism) or specific tourism products
(Ecotourism, Green tourism, Volunteer tourism).
There is often a reluctance to co-operate with
others in the marketing process but co-
operation is invaluable, in other words,
working together to grow the total market by
developing complementary products and cross-
marketing. In Long Tail terms, the growth in
number and range of home-stay properties is
an example of the fattening and lengthening of

the tourism Long Tail. (Lew 2007)
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Rather than the Tourist Authority of
Thailand (TAT) being the responsible entity for
these tourism projects, it could act as the
facilitator (Jantarat & Williams 2000) by
developing a portal where tourists can source
detailed information about the broad variety of
alternative tourism home-stay experiences
available in Thailand. One of the most important
issues is whether the information available
online matches the information needs of
travelers. Identifying structures and gaps in
online travel information is important as it can
provide input for the design Internet-based
technologies to better support travel planning
(Xiang, Gretzel and Fesenmaier 2009). In
addition, such knowledge is essential for
developing effective strategies for online
tourism marketing (Xiang, Gretzel and

Fesenmaier 2009).

The marketing model proposed in this
paper will enhance TAT’s existing successful
marketing strategies by offering a tool (Home-
stay Tourist Decision Support System) to assist
tourists identify the most suitable experiences
available (for example, home-stay, cultural
activity, volunteer opportunity) that match their
holiday needs, desires and expectations via a
TAT branded website. Travelers are seeking
more personalised tourism products and
services, and are expecting intelligent and
proactive access to relevant high quality

information and services rather than mass

marketed solutions (Henley Centre Headlight-
Vision / Amadeus 2009). This online facility
(Home-stay Tourist Decision Support System)
will have the capability of sorting for the
tourists, according to their perceptions and
expectations, the home-stay properties according
to their facilities, geographical locations, and
associated activities (festivals, cultural, craft).
This will enable the matching of the most
suitable home-stay accommodation experience
with each individual tourist’s perceptions and
expectations, providing the potential for a high

level of satisfaction.

Ideally, the proposed marketing model
(including Home-stay Tourist Decision Support
System) will include home-stay accommodation
and activities offered by a variety of stakehol-
ders, for example Community Based Tourism
(CBT) operations supported by NGOs, private
sector ecotourism operators, volunteer tourism
organizations as well as private home-stay
operators. Professor Harold Goodwin and Rosa
Santilli report that most of the CBT case
studies they researched in their study “Commu
-nity-Based Tourism: a success?” (2009)
provide accommodation and activities, however
the average bed occupancy rate achieved by
CBT initiatives is around five percent and that
this is unsustainable. A survey of one hundred
and fifty CBT organisations by Conservation
International and ResponsibleTravel.com (2006)

also revealed that average bed occupancy was
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close to five percent. In 2008 Mitchell and
Muckosy opinioned that many CBT projects in
Latin America have failed and that a key cause
of failure is the lack of financial viability, which
they describe as “shocking” and they concluded
from their review that “the most likely
outcome for a CBT initiative is collapse after
funding dries up.”, they reported that the main
causes of CBT projects collapse were poor

market access and poor governance (2008).

The goal of this model is to improve
Thailand’s home-stay market access and
therefore assist the individual stakeholders
achieve their economic goals and objectives;
the hard reality in the tourism industry today
is “that if you are not on-line you are not on
sale” (Harris, Davidson and Vogel 2002).
Objectives stated in the Tourism Authority of
Thailand Policy and Marketing Plan 2008-2012
included promoting the tourism industry as a
key to dealing with the country’s economic
problems by creating jobs for people throug-
hout Thailand. In order to create these jobs,
TAT has been focusing on the development
and promotion of proactive marketing to
increase expansion into new markets as well
as developing niche market opportunities.
Furthermore, TAT aims to attract a far greater
number of quality tourists to regions with
minor tourism type attractions, which currently
do not appear on main-stream tourist programs.

TAT plans to accelerate the development of a

tourism technological system for accommo-
dating business activities information (E-Tourism)
on the Internet, for example carrying out of
electronic commerce (e-commerce) as well as
applying information technology in marketing.
This policy is also high on the government’s
priorities for Thailand’s economic recovery and
as a way to assist in the economic equality for
all of Thailand’s population. The proposed
home-stay marketing model including the
Home-stay Tourist Decision Support System
complements TAT’s e-Tourism and e-Com-

merce strategies.

Tourism Life Cycle ~ Thailand and
Vietnam

“Thailand tourist industry is 20 years
ahead of the Vietnams tourist industry, so it is
more developed” according to TJ Grundl-Hong,
Chief Sales Officer & MD Business
Development of Six Senses, however this has
negative as well as positive inferences when

Tourism Life Cycle is considered.

Kotler, Bowen & Makins (2006) described
the fourth stage of a product’s life-cycle,
‘Maturity’, as a period of slowdown in sales
growth because the product has achieved
acceptance by potential buyers. Profits level off
or decline because of increased marketing
outlays to defend the product against
competitors. While Butler (1980) defined

specific life cycle stages in his resort life cycle
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model (Fig 1.), and to these stages he assigned various descriptive criteria. The stages were

labelled “exploration”, “involvement”, “development”, “consolidation”, “stagnation” and “decline”

and/or rejuvenation”. The fifth stage, known as the “stagnation” stage, is when “peak visitor

numbers have been reached and capacity levels exceeded for many variables resulting in

environmental, social and economic problems”. The region has become well known and well

established, but is losing its tourism appeal. A large number of manufactured attractions may start

to outnumber the natural and cultural attractions that were responsible for the initial development

of international tourism interest.

Rejuvenation _ o

B
na
cAL
ELEMENTS OF CAPACITY Cgonsolidation

Development

C
\\D

Figure 1 Tourist Area Life Cycle (TALC) Model

Source: Butler, R. W. 1980. “The Concept of a Tourism Area Life Cycle of Evolution Implications

for Management of Resources.” The Canadian

Geographer 24(1), p. 8.

Butler suggests that the type of tourists
will change to the organised mass tourism
market, and this leads to the final stage, where
the area will either decline or be rejuvenated.
In the sixth “decline” stage there will be an
inability to maintain market share. However, it
is possible that the region can go through a
process of “rejuvenation”, which requires a

complete change of the attractions on which

the resort is based. (Berry 2001)

Butler (1980) discusses two ways that
rejuvenation can be achieved: first, using
manmade attractions such as casinos (although
this is not much good if all the other compet-
ing areas follow suit or in the case of Thailand
there are cultural issues); and second taking
advantage of previously untapped natural

resources. This may involve special interest
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groups being catered for such as eco-tourists,
mountain biking, diving or fishing tourists.
Butler does admit that it is possible that some
regions could have a “timeless” attraction that
does not decline, such as the Grand Palace in
Bangkok or some artificial attractions such as
Disneyland which is constantly adding to its
attractions in order to cater for “contemporary
preferences” (Butler 1980 p10). In the face of
this situation the mature destinations can opt

for various solutions:

1. Continued decline, due to the pas-
sivity of the public and private agents, which
force the model until there is no longer any

solution.

2. Stagnation, due to the application of
piecemeal measures which do not attack the
root of the problems but only the most evident

effects.

3. A radical change of mentality, leading
to the adoption of measures which even entail
a new tourism model, based on sustainability
and the integration of tourism with the ter-
ritory, the economy and the local population.
(Alvares & Lourenco, 2005)

Stanley Plog’s (2001) model uses five
different traveller profiles from venturers to
dependables. According to Plog, these various
tourist personality types are associated with
phases in a destination life cycle because the

type of tourist who visits a region indicates

the area’s level of development, and in some
ways determines its life cycle. Plog’s model
does not apply to every destination, but it does
provide food for thought. Furthermore, a
destination may find itself in a different
position on the curve depending on whether
one is considering local, regional, national or
international travellers. The particular life cycle
stage of an area is difficult to quantify even if
many destinations may intuitively know their

position.

Thailand’s Positioning and Brand

Thailand was 22nd ranked country
brand in the FutureBrand 2008 CBI Global
Quantitative Survey and received five Top b
global rankings including Authenticity, Value
for Money and Friendly Locals. TAT has
positioned Thailand as a safe and friendly
destination offering an abundance of cultural,
natural, and historical attractions. Several
research reports support TAT’s positioning
of Thailand as a destination with beautiful
beaches, reasonable prices, and broad range
of attractions (Calantone et al 1989, Yau and
Chan 1990, Tapachai and Warysazk 2000).
Bongkosh Ngamsom Rittichainuwat, Hailin et
al conducted a study to examine the current
image of Thailand as an international travel
destination and assessed the effects of the
destination’s image on the likelihood of the

travelers’ returning there. The results indicated

NSANSIMS anavamsuaauAnsudnsunious:nAlng Ui 16 aduii 1 woumau 2553 15
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that tourists have a positive image of Thailand
as a destination that offers cultural, nature, and
historical attractions and activities. The respon-
dents of the study’s survey also agreed that a
trip to Thailand provided value for money and

that the Thai people were friendly.
Thailand Home-stay’s Position and Brand

Potentially, Thailand home-stay is
perfectly suited to the experiential wants of a
new generation of world travellers who wish to
be socially and environmentally responsible.
These travellers are as much on a quest for
new knowledge and cultural exchange as they
are in search of leisure, rest and relaxation.
They are keen to learn about the communities
they visit (Amedeus 2009). This has led to the
increasing opportunities for home-stay pro-
perties to enhance the experience for visitors
by highlighting some of Thailand’s untapped
tourism assets. Home-stay tourism makes it
possible for visitors to immerse themselves in
the local culture and learn about Thai ways.
This in turn can lead to the conservation of
traditional Thai culture and the development
and promotion of several ‘alternative’ tourism
products such as community-based tourism,
eco-tourism, and volunteer tourism. This all
helps sustainable tourism development, streng-
thens and expands the Thailand brand, and
strengthens the international competitive

advantage.

The concept of a tourism area life
cycle provides considerable opportunities for
Thailand’s home-stay industry, as a way of
transforming the “decline” stage into a ‘rejuven
-ation’ stage and it can develop into a major
factor to improve the economic situation for
many people, especially those who have never
considered being involved in commerce, let
alone ‘e-commerce’. Many of the resources
required to provide these opportunities are
already in place, for example the TAT infra-
structure, marketing and websites, nation wide
internet connectivity and potential home-stay
properties, therefore the funding requirements
are relatively low. Further, much of the commu
-nity based management and training infra-
structure is also in place due to the One Tambon,
One Product (OTOP) initiative several years
ago. Therefore the financial outlays needed
relate to marketing and also cultural awareness
related training programs. In short, this project
requires an enormous amount of effort rather

than money to achieve its goals.

Consumers are seeking more perso-
nalised tourism products and services, and are
expecting intelligent and proactive access to
relevant high quality information and services.
Thailand’s home-stay industry can develop into
a major factor in improving many people’s
economic situation, especially those who have
never considered the possibility of being

involved in commerce, let alone ‘e-commerce’.
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However, to ensure the sustainability of the home-stay industry in Thailand, tourists must have
access to a sufficient quantity of relevant information regarding individual home-stay properties,
allowing them to match their preferences and requirements with the appropriate home-stay
experience. There is a wide variety of properties within Thailand’s home-stay industry, ranging

from truly authentic village based properties to relatively up-market “home-stay” properties.
Tourist Home-stay Decision Support System

The matching process can be achieved by creating a relational database management
system (RDMS) to deliver information required by the user. A suitable database may be developed
as follows; creating a table for the Home-stay operators; each individual element of data for each
entity will be stored as a separate field, and each field represents an attribute for that entity.

Fields in a relational database are called columns.

For the entity OPERATOR, the operator identification number, name, and address are
stored as a separate field within the OPERATOR table and each field represents an attribute for
the entity OPERATOR.The actual information about each individual Home-stay operator that

resides in a table is called a row (records).

Figure 2 TAT Home-stay Relational Database Tables

Operator_Number Operator_Name Operator_Baan | Operator Amphur | Operator_Province
10001 Atikom Thomya Kokkor Na Klang Nong Bua Lamphu
10002 Benja Chaijaree Mata Put Ratchima Khon Kaen

10003 Chutima Tipsaen Songteaw Banso Chaing Mai

10004 Juntima Kongsang | Sawong Jaani Chantaburi

10005 Juthawan Aryharn | Bakeon Maisan SaraBuri

The field Operator_Number (Figure 7)
uniquely identifies each record so that the
record can be retrieved, updated, or sorted and
it is called a key field. Each table in a
relational database has one field that is
designated as its primary key. This key field is
the unique identifier for all the information in

any row of the table and this primary key

cannot be duplicated. Operator_Number is the
primary key for the OPERATOR table and
Facilities_Number is the primary key for the
FACILITIES table (Figure 8). The tables shown
in Figures 9; 10; 11 are examples of tables that
join all the operators, as identified by the
Operator_Number that offer specific facilities,

as identified by the Facilities_Number. The
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next operation would be to project a list of operators that offer the specific requirements that each
user desires. This is a very basic example of the ‘Tourist-Operator Matching” operation of the
proposed TAT Home-stay Information Model but it provides a clear indication of its effectiveness

in providing a high level of user satisfaction.

Figure 3 Range of Facilities Available at Home-stay Properties

(A) (B)
Facilities_Bathroom Facilities_Number
Inside house Bathroom_1
Attached to house Bathroom_2
Sit-down toilet’ Bathroom_3
Traditional squat toilet Bathroom_4
Hot bath Bathroom_5
Hot shower Bathroom_6
Cold shower Bathroom_7
Traditional splash & wash Bathroom_8

Facilities - Bedroom

Air conditioned Bedroom_1
Fan Bedroom_2
Inner spring mattress Bedroom_3
Traditional mattress Bedroom_4
Dressing table & mirror Bedroom_b

House structure

Brick & motar Structure_1
Traditional wooden Structure_2
No stairs Structure_3
Glass windows Structure_4
No windows Structure_b

Internet Access

Available at accommodation (free) Internet_1

Available at accommodation (fee) Internet_2

18  nsaisisIms anauamuuaauAnwinsunious:nAlng Ui 16 aduii 1 woumau 2553
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Available at nearby Internet shop Internet_3
No Internet access at accommodation Internet_4
Meals

Eat with host family every meal Meals_1
Eat with host family some meal Meals_2

Restaurant facilities

Access to local restaurant

Restaurant_1

Access to Western dining facilties

Restaurant_2

Easy access to a 7/11

Restaurant_3

Figure 4 Homes - Inside Bathroom

Figure 6 Homes - Sit-down Toilet

Facilities_Number

Operator_Number

Facilities_ Number

Operator_Number

Bathroom_1 10002 Bathroom_3 10002
Bathroom_1 10003 Bathroom_3 10003
Bathroom_1 10004 Bathroom_3 10004

Figure b Homes - Attached Bathroom

Figure 7 Homes in North-East

Facilities_Number

Operator_Number

GeoLocation_Number

Operator_Number

Bathroom_2

10001

North-East

10001

Bathroom_2

10005

North-East

10002

Figure 8 Homes offering Thai Silk Experience

ActivitiesCraft _Number

Operator_Number

Thai Silk

10001

Figure 9 Suggested Home-stay Property

Operator_Number

Operator_Name

Operator_Baan

Operator_Amphur

Operator_Province

10001

Atikom Thomya

Kokkor

Na Klang

Nong Bua Lamphu
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Finally, a tourist wishing to stay in a
home-stay that is located in North-East
Thailand, has a bathroom attached to the
house and offers a Thai silk craft experience
would receive the result shown in Table 9. The
Tourist Home-stay Decision Support System
database should include more fields like
geographical location (North, North-East,
Central, South); geographical attractions
(beach, mountains) available activities
(Physical: bush walking, fishing, mountain bike
riding, elephant riding Cultural: rice farm,
temples, archeological, Craft: Thai silk, cooking,

Volunteer opportunities: teaching.)

Tourists can select their preferred
geographical attractions (beach, mountains),
physical activities (bush walking, fishing,
mountain bike riding, elephant riding), cultural
activities (farming, temples, archeological), craft
(Thai silk, cooking), and volunteer opportunities
(teaching) via a user-friendly interface. “Sati
sfaction is measured by how well leisure
activities are perceived to fulfil the basic needs
and motives that stimulated the idea to
participate in the activity” (Crompton & Love,
1995 p. 10). This can circumvent the poten
tially damaging results of disgruntled tourists
reporting their dissatisfaction with their exper
iences in up-country Thailand on the social
network websites like tripadvisor.com and
facebook.com. The goal is to have every guest’s

expectations met or exceeded (Kotler, Bowen

& Makins 2006 p 356)

Cohen drew attention to the fact that
all tourists are seeking some element of
novelty with familiarity and strangeness while,
at the same time, most also need to retain
something familiar (1972). It is the level of
novelty and familiarity that the Home-stay
Tourist Decision Support System aims to
personalize for consumers. For example, a
tourist may have the intention of experiencing
life with a rural Thai family but still prefer a
sit-down toilet and convenient access to a 7/
11; while others want to experience authentic
life in a village and would be disappointed if
their bedroom had an air conditioner and

satellite television.
Segmentation

Segmenting and selecting target
markets is a crucial part of the process because
demand will come from specific areas of the
global marketplace. Sustainable tourism
marketing is the opposite of mass marketing,
therefore care must be taken to identify and
attract appropriate market segments. This
paper has gathered information regarding the
understanding of potential target segments
from previously published sources, for example
TAT, Pacific Asia Travel Association (PATA),
United Nations agencies (www.unctadxi.org
www.unescap.org) as well as academic and

commercial research reports.
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This paper selected an existing
research report as the basis for the segmen
tation process rather than a primary survey
due to the limited availability of resources,
however the author will undertake primary
research during the next phase of the project.
The Geotourism Study was undertaken by the
Research Department of the Travel Industry
Association of America in 2002 and sponsored
by National Geographic Traveler. Though the
Geotourism Study only involved respondents
from the US.A, it is very useful as a “base”
segmentation tool for potential tourists from
countries with a Western cultural heritage from
example, Canada, Australia and the United
Kingdom. The data provides highly relevant
information for use in the exploratory phase of
the target marketing and communication
process. The study was conducted with adults
18 years of age and older among a
representative sample of U.S. households. The
study sample consisted of 8,000 adults, and
was balanced to represent the national
demographics of American adults. A total of
4,300 questionnaires were returned for a
response rate of 54 percent. Results from
returned surveys were re-balanced to reflect
the demographic profile of U.S. adults. Among
these, a total of 3,300 qualified as past three-
year travelers, meaning they had taken at least
one trip in the past three years. Results from

this traveler sample were then projected to the

entire U.S. adult population and have a
statistical error range of +/- 2 percentage

points.

Overall, the majority of the traveling
public (71 percent) indicates that it is impor
tant to them that their visits to a destination
not damage its environment. Nearly two thirds
agree (61percent) that their travel experience is
better when the destination preserves its
natural, historic, and cultural sites and attrac
tions. Over half (b3 percent) of travelers agree
that their travel experience is better when they
have learned as much as possible about their
destination’s customs, geography, and culture.
Results from the survey topics above were also
statistically combined and analyzed to segment
travelers based on like responses. This
segmentation process created eight market
segments, each with unique Geotourism
profiles. Segmentation results showed that
three segments share similar levels of income
and a high incidence of travel, yet each posses
ses a somewhat unique Geotourism profile.
These three groups have the strongest Geotour
ism inclinations compared to the other market

segments.
Target Market for Home-stay Tourism

The Multi-segment approach is the
most appropriate because the introduction of
the Home-stay Tourist Decision Support

System via the TAT website allows the
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targeting of several different segments due to
the differentiation of home-stay products
offered. However, this marketing plan will
initially focus on the Geo-Savvys segment
allowing for a more efficient use of available

resources.

An important question is “What are the
best ways to communicate with the target
markets?” and so the future research process
will include formulating two questionnaires,
one for home-stay operators, and one for
travellers. Questions for home-stay operators
will include items such as; “what communi
cation channels do you use for promotion?”
(this may include a list of optional responses,
eg; tourism authority(brochures/website/printed
advertisements/exhibitions/other) travel agent
(brochures/website/printed advertisements/
exhibitions/other) /own website/ another
website, with an open ended section available.
For travellers, the questions will include “how
do you discover home-stay opportunities?”,
with the same set of options for responses.
Another set of questions will ask how effective
respondents feel a specific channel is for
achieving their objective. For home-stay
operators that would be for promoting their
products, for travellers it would be for
discovering home-stay opportunities. By
comparing the sets of responses we should get
a picture of how closely providers’ commu

nication strategies match those of the market

segment they are trying to reach.

Marketing Mix

The marketing mix can be determined
by using the four Ps (product, place, price and
promotion) and we have added: place,
partnerships, programming and people.
Sustainable home-stay marketing shifts the
emphasis to products and services that will
attract and satisfy specific desired tourist
segments. Each home-stay can develop its
own special product mix, taking into account
its resources, values, needs and preferences.
Initially, we will use the channels provided
below and similar, but we will incorporate
more channels as data are received from our
future research project (“What are the best
ways to communicate with the target
markets?”). Geo-Savvys have well-developed
social consciences, they recycle (89 percent)
and try to save electricity and water at home
(85 percent). They buy energy-efficient
appliances, even if they cost more (60 percent),
they also buy environmentally safe household
products (47 percent) and buy from companies
that donate to charities (44 percent). Therefore,
using online channels that focus on these
issues will provide numerous ‘touch’ points for

Thailand’s home-stay properties.

Niche tour operators and specialist
travel agents are usually keen to have

authentic accommodation and activities to
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offer, and the fact that home-stay is supported
by the TAT brand will be a great selling point.
The companies publishing traditional
guidebooks are evolving toward producing
customised guidebooks, and unique travel
information, which is now not only coming in
the typical guidebook form, but also
increasingly in electronic form, whether on
websites or in phone/PDA formats. Highly
professional guidebooks are now also being
produced by non-governmental organisations
and campaign groups, for which the motiva
tion is development assistance, rather than
commercial profit. Pricing will be on a property
by property basis due to the wide variety of
home-stay properties and their associated
activities. Home-stay operators will be encoura
ged to develop value added packages, for
example silk farm and weaving experience;
traditional Thai cooking classes; volunteer

teaching opportunities.

Communications must be targeted and
carefully prepared to avoid false expectations
being generated. Home-stay properties should
be marketed differently from mass tourism
products stressing authentic experiences and
activities. Home-stay properties cannot afford
to carry out the marketing process
independently; partnerships will be required to
launch effective advertising campaigns,
distribution channels, education and conduct

research. Specifically, TAT as the convener and

associated participants will be required for the
project’s initial coordination phases and
importantly, suitable tour operators/travel
agents can provide invaluable development
input and feedback. Home-stay operators will
require cultural and hospitality training,
however their local communities will also be
seen as part of the product. Many destinations
employ internal marketing campaigns to
convince residents that tourism is beneficial

and visitors should be respected and assisted.
Financial_Requirements

The marketing and associated costs
should be allocated to the government’s policy
of economic equality for all of Thailand’s
population. The TAT website is already well
developed therefore the costs related specifi
cally to the home-stay pages will involve
developing the Home-stay Tourist Decision
Support System as well as costs related to
collecting data from the current and potential
home-stay operators. Much of the locally based
management and training is already in place
as the One Tambon, One Product (OTOP)

initiative developed these several years ago.

Unlike hotels, the challenge that is
usually faced by home-stays is the low
connectivity and problems in reservation due
to minimal computerization. Another factor is
the anticipated relatively low level of infor

mation technology awareness of many home-
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stay operators, therefore a process of training
will be required. Additionally, their location in
remote corners of scenic tourist spots becomes
a disadvantage and limits their scope of
communicating to tourists. Therefore the
websgite should introduce a customised booking
engine which includes real time payment
systems in numerous different currencies, and
a revenue sharing system (such as http://
nexgentravel.com/). TAT can make this system
available to numerous tourism operators and
thus the initial and ongoing costs will be kept

relatively low for the home-stay sector.

Conclusion

The long tail tourism market has huge
potential,however to sell relatively less popular
products requires being able to minimize
distribution costs and it also requires a new
way of thinking.Long tail thinking requires a
focus on niche markets and value measured by
the perception of the individual consumer.Long
tail products address the interests of small,
minority market segments and they give all
consumers greater choice because they help
maintain and grow the diversity of choices
available.There has been an increase in FIT
(fully independent travelers) and self-directed
travel leading to an increase in culturally and
environmentally sengitive travel, though it

remains a niche market. (Lew 2009).

Thailand’s home-stay operators need to

work together under a central convener, ideally
TAT, to develop a world class and globally
recognised brand. The fact that there is a vast
range of ‘home-stay’ products available provides
a competitive advantage as tourists have a
large, diverse choice of accommodation and
activities to experience. Often having too many
options available can lead tourists to not
consider all the properties and activities
available, however the introduction of the
Tourist Home-stay Decision Support System
offers a simple, user friendly tool for each
tourist to identify the most suitable home-stay
accommodation and cultural activities for

themselves.

This paper presents a marketing plan
for a sustainable home-stay industry in
Thailand; the next phase of the project is to
prepare the supply-side prior to the imple
mentation of the plan. The supply side will
require a program for expanding the number of
authentic home-stay operators as well as
cultural awareness education for the commu
nities associated with home-stay operations.
Data collection from home-stay operators as
well as assessing value-adding opportunities
and activities for each property will demand a
large proportion of the financial resources. The
support of the Tourism Authority of Thailand is
paramount to the success of the project,
therefore a formal proposal will be presented to
TAT in July 2010.
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Abstract

TR aNAYENM AN SN R BT ATIATIUN IR DN I NN TIFU YD
gusgnaumsd il Fsssvuumalussmalng wodulssleoise
msseumsaouluaiviondyd [ndatuiafidnnuaiursa uas
aussauz UavEmhithsmsnsrslaeshedinunn uasdszansam snig
siflursslymdaonsusulqouasinnmangaslivanzay aonnapeiiA Y
fawn13vesAans IngldaaaudAySoadinnuuInsgIunIsAnEI SR
UszmAadmivgysenayIsdndyd a1nn135Ans198v International
Federation of Accounting Commission--IFAC kazainedaeluadn uns
UszifiupuaAgAaau Ay FUadn T??’mﬁmmzﬁﬂ”@ya 2 35An (1)
FAREsminAINEAY was (2) TrTitady amasARINLIING
aasumnuafganuniigalissgalunmssunguiladenan  a1aui
(1) mauRT 385534 YiFAWAR (2) Yinse / AwadnA (3) AINF / ANEINITA
(4) msuFuie/msszgninnud WUFUR  waz (5)yadnam uag
AUFNTRIRNIZYAAS kaza1nN TR enyInaauT AT Sasni
W NADNMT Usznaumiy 8 nguilady Aa (1) AmaNURAMNYAAnANSML
uaznaanTRaumlun1stszyndnuFauarnsaluneyion (2)
AMANTAMWINBLANG (3) AMANTRMUAIINZITINITUASAIBIBINGY (4)
paautAnuasysssn anwdladdusssn uasirundfidaaizndn (5)
pasaNTRmUANIALGTRuazmAlulagasaume (6) AaauTRA AT
[Fnm1Ine (7) mvmzﬁ’mm”\aLﬁyﬁﬁjﬂﬁzﬂaﬂimﬁw waz (8) AUNTDUTAL

AR NI AUl

The purpose of this study attempts to determine the qualifications of
accounting graduates desired by employers from the perspective of the
big 4 CPA firms in Thailand, which benefits for teaching and learning in
accounting and finding the capability and competency of accounting
graduates. Based on the qualifications of International Education
Standards for Professional Accountants- -IES identified by International
Federation of Accounting Commission--IFAC and previous researches.

Two different methods were used in analyzing the data: compute mean,
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and factor analysis. Findings from the two comparative analytical
methods by weight and rank from the most important to the least
important qualifications on five major groups are: (1) Value, Ethics and
Attitude, (2) Skills, (3) Knowledge/Competence, (4) Practical and
Application, and (5) Individual Personality and Characteristics. Using the
factor analysis, the eight key groups of competencies were found
significant: (1) Ability and capability to apply knowledge and skill to
workplace or Personal Characteristics, (2) Generic skills, (3) Theoretical
knowledge in Accounting field and English proficiency, (4) Ethical mind
and good attitude toward accounting profession, (5) Practical and IT
knowledge, (6) Thai language skill, (7) Accounting profession skepticism,

and (8) Travel Flexibility.
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The Marketing Strategies of One Tambon One Product
Sansai Luang Municipality Amphur Sansai, Chiangmai
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The study was conducted primarily to study the circumstance , marketing
strategies and problems of OTOP Sansai Luang Municipality, Chiangmai
province. The study was conducted on 6 groups 15 products, 1) 5 cases

of food producers, 2) 1 case of beverage producer, 3) 1 case of apparel
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manufacturer, 4) 2 cases of utensils and decorations items manufacturers,
5) 5 cases of arts and souvenir manufacturers, and 6) 1 case of herb
product manufacturer. The product strategies were found that they were
focused on the product quality and identity. The price strategies were
focused on the reasonable price ( suitable for the product quality and
image)and markup on cost price setting .The place strategies were
focused on the proper location, the transportation, safety, and right time.
The promotion strategies focused on IMCs tools but were selected in

some cases of product.

The Product’s problems were the lack of the government’s support ,direct

marketing and Internet knowledge respectively. The Problem-solution Is

keep on the government’s taking care.

Keyword : Marketing Strategy, One Tambon One Product
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AEIARY : MITNEBNTRIUSTIN DAGMNTINIMUSTIN DAAIMNTINGTNGTIA

In the modern competitive marketplace, exporting culture has been a
strategic issue for international competitiveness of nations. This trend has
made the cultural industries or creative industries, one of the fastest
growing in the world. This article examines the cultural exporting of three
leading culture-exporting countries: the United States, Japan and South
Korea. After analyzing the export potential of Thai cultural industries by
using SWOT analysis, the positive result was found. Market niche for Thai
cultural products is needed. In addition, creative skills and Thai cultural
heritage should be integrated to present “modern Thai” cultural products
on the world stage. However, exporting Thai culture should be supported

by the government sector, the public sector and all Thai individuals.

Key Words : Exporting Culture, Cultural Industries, Creative Industries
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walamAday : Anwnsdinavesnideansnonis
vslnadumuazusmavesaulnglungemnamuns
Y0950uns Fsanuun (2539) finudn dnwazves
auludenndipsasddnwaz milounionansAfeiy
auludloslnglugfinimduimlan wu Gawodn
apunau Lidnazidun1ssudszmuenns wu
Fudsemuiluaaladas AsuAIINIBUEILIATNIN
Sudaned m3dasudosne Wy mssuameuns
angaadn wissullngansnoalulnauny
wileuiy Fawandidunsazrioulidiuin Yaussu
MIETInvpsdenndiodng Inmsidsuwuunnsls

FINANAIAND AU UATVDNANZIUAN

uananil aueds WA (2538) Felu
ANT wNANAlanAg (2541) laAnwNTFUARTDY
fantnAnundifisensiausausssuawsiuly
ameuaslawan delidndauazondoey a duln
ypslanfaluuaiinnudeensluduiniausang
AT auEIafindendeiy weilufiun
dunnin drwlngudrnnudosnislududnse

Y3119 FIUNNITNIAHUTIR ANz ianSna

bAANY doodaE

WY IzmAkIUAZIUANLAND BedNBUZTY
anufisurusenluinusssuewidumai duu
wilsldgnunsnszarsfidndnavaaunaialuns
doaInemInanuunsngg wumaialuns
lawanurgduilan widfausssnawsiuly
Paqiiusnaazldlasuanudsuegregeauiindy
nssuauluefn uwignawnIsuifgeanansaaie
Mulaliiudszmaduunnlealull 2548 yad
M389RDAFUAIBNE319aTIAYDIENITTR TN el
25.5 Wuaunpaasanig (UNCTAD, 2008: 238)

2.2 mIdepanImusTINTaSdLY

Fausssuditunifnisusuns s me
N9 eusianenAasIsil 1980 (Dal Yong Jin,
2003: 335) figupuiivarnnaty Wudeazns
MweuRs was 1y nndqudtu nTusenig
9113 dudmagdlaaudlag va1 lnsdudinusssu
posgtufidaulauasidnnasenisdfiuiin
o FuTUlAL

2 1

m3gudily Tuntdmnefamdedonisou

]

wionmpuain1iguiinandszmagdiu lag

nilsdan1squdiuasidnwasianizifizonin
992 (manga 2] GAfFY, 2553) Falueni

P
=

"Bonldwiledowazdagaianisguitnanduludilu

o

nasseaulanasians suvienledonsauilld

s ala

Sudndnaannsgudiulutszmesngg diy au

] (]

I3 <

Pilunasladnisdonisguann uonanniing azeu

U

¥
16 a =

Aunadfioswds JlngAdsudoniunsiuliuvim

(4

e al

waznsaudiuiduianiumlan dsingnisalin

G

@1Jui3an31 Manga goes global (ums Wila
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W3g, 2545) feiluanigeluinUszinadien
Auanelfiiufien13e1ad0E19390150909A870
wilsdomIgudiulaszennglul 2550 syl 210
duspaaianigiiuduaind 2545 $awaz 350
(Brienza, 2009: 101)

fwSunnuasnsquarndludendn
pzfle (anime 7 Z X danouuiaineiin
Animation lumsssngw) Ingdnwazvesiiazas
TumigudiiuiieBesasiidnvaeianzda Tawdw
nuds Mnassaukazaninunglumsgudilu
fnazfidnduiinieulyainanuade wulinme
nyefidin-lngninyund w3sadreandilanindni
wanssanniguilens Tuanidnazidouninau
wazdnionanludnwazindouads (AR, 2553)

al o

Yudunisanduimlan Taganiz

@

AR
LaesyY (Sailormoon) wazliinaieu (Pokemon)
(Dal Yong Jin, 2003: 335) BevilAuszmeidunun

PPN i

Bauditdinvesaudluiunisgueazialiiin

G

o

Anwdesnsludui gy fewesau wazvesld
singeusnsauediu

wae azas waznmeuasdiuidniduns
sdoonTaussanfidduiy Tnsuwinuaddiud
3undn J-pop F9E@NNAINANIN Japanese pop I
anwaziuuuinun3vesdszmadiy Mfianwes
AUATNAUNAIUINANINALIUAA A9 J-pop §1B
Adalugamasaedl 90 Fuugrenaiiiaenis
wasdliuldndniniaa-Tovesnuiuduiu
wn nagaulasislunidiede Tdaufeansy

=

1IN (3ANLRY, 2553)

maasulasasslusngdszma (FDI) 299
PruAdudrunievesanunsisrnlunisan:
aaaMeImus33d laalsdl (Sony) UEIMANER
audndiannsaindaslngivesdiuldidlude
Aamsveslaauidy finwesa (Columbia Pictures

Entertainment, Inc.) Q’Nammwwmﬂumaﬁg@

P

el 2632 Wenialazldnanafuilnrvosoeadyn
ffivanzduawmlan musndmzingday (Matsu
shita) ﬁLﬂ?ﬂﬂ%ﬂﬁamﬂuﬂaaﬁgmLﬁuﬁ’u LABIDNN
doseitaluannilymiesugiannsiludu 29

£ ¥

Wumauavin#8ad (Hitachi) foaautanunui
AYRINAUEDAANBURITY (Dal Yong Jin,

2003: 338 - 339)

agelsfinny Piludensszaugtasinly
NMIRTAAANINIRILSTINAINTARunaedIzne
Toud 1. VirupRfmuawosszmalu Befinagn
Jiudansedagldmammmmsenti inwald Ju
Tawiu 2. Yausssuandiudsnmsednsnangly
wanedazwa 3. mmduugyasalunisimg
WNSRUA RIS TIN e fisuRuAmSnay way 4.
masuayulunmIseeangnmANIINIRIUSTINDD
Favnadiudedidasningnannnssusznnaud
BiannInding lagunummantumaHgwnI s
sneelusinetszmevesgyuazifuvesanidlnaiay
gniflwgiagne NHK snnndn (Dal Yong Jin, 2003:
339 -342)

Yausssudiululng

nazuanasTmusssugiuldidudunly

Fanunelurramndmenyseil 1980 Wiuldainazas
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Tnavteddgn “ToBu” Feldsumnudauuagiennly
gz wazdsdiazasuazameuniduidnngn
WANYIEDY ANWITIFDNITUIUNT “JAPAN
1ZATION” Tugeanlng: mav3lnadud s
Prunaznaniznuaonsdiuiinvesduilan
#13lNg v MansIansy a3 luEgn gud wasiisen
wislaaana wudmsguiugaiEuduluniaddn
waBureuTmussandlu Inslddudauazuilan
audinmssandiulugyusuiivatanans e
masutaussandiulfdniuduslarening g
I#nszuannalannusssudiudraniugnans
Thiuaum (uoeinustsudituludeaulny, 2551)
Tnumiguisesiilisiannlulnedsusds 2520 Ade
Taseusuiisnunsaglaviadinuazilng uenand
dafimsqudiludnnats Seduiisdnvoaulng
Tugrduigy as.adufonydosania wudizs
ATIANDULDA AADAAUNTIAIALED LAzBnLMY
e usiu (3AALRY, 2653)

fuaunsdtuiTansnaso Tugululnegs

] ¢ @ ¢

By AnHaMTITBYeinin Wusand Bas

S

FNBENAVDITAUSIIUANLILNATITIR SR NBaiTeY

o

%%J?LJIVIEJ :ﬁﬂmmwwzmzﬁmum%ﬁﬁﬁu (2545) WU
Yojulnefouauasduly 2 nszuiunisie
ASTLAUMIFS U WA ANI AR LAUN 21U
MIEBuLUY Tujuuansiednanwaifilansuly
annieungudun Mliduuauaddiu saiRediu

v o 1

dRanwalnatuNAANAATIRULLLTN
Sospunsdtu Bitazdunsusens nauans

NN RUUBDY waZ AT B N e Ta Ty

ngu wenanilenmsdiu Beifadaesiumadu

bAANY doodaE

pmsfidunssudssmumugena Aan D

1%

Sonfy kazAIane Agsaslasuanudyalulng

9

(AR, 2553) Sinedupimasdiuidudysd
Jiluswazriuemadiluiidassiansiuay

q

Tne

pgslsimuudinnszuadsuluinus s
vosdifuludaqvuazisugnunuiidiie Tausssu
A wiyarannaseeenTausssvasdiuly
TetlszmAfneg Adensanansarinsnalaumenaidn
JUszwAuRfuansgewsn agfiyadinig
A99DNAUANATNATIALUITINY 5,547 AUADAATT
ANIF Tul) 2548 (UNCTAD, 2008: 238)

2.3 NN5899DNIRIUSITUYDILNINE

fnsunduanudunluimusIsunna
#IDMINANLIBS (Korean Wave or Korea Fever)
i fRornuivdlutaussuva N malST sty
atnanahlandsusinisssi 21 Tngamnslungy
Millennial Generation %38 ngN Generation Y
(3nfRe, 2663) lnefingu Generation Y AAengy
AUTLANTZNING WA, 2520-2542 (A.A. 1977-1994)
urasiisnnasiaiugedu Tasfiaues fm
paNTWes Adlany waslnsdniitiafie Wugdend
svdwasioaunguil Aunguieglugavesnisdosns
By wazunguusnilémassdonnunie SMS
waslfiafefifindoauazinulusn (as.dnAd 5333,
2552 : 37-38) Anuflsalufmusssuinmailign
BunaNNA1500nLF8eluANBAINETY “Hallyu”
(Hangul : SFHTF) Teelusiidemnasuiindedy

IF3onlugaenaned 2542 andangmaaifinazus
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wwaTigeiuatnenS Ul medu (RfG,
2553) lnumaunnufiuunng w3e Korean Wave
flFEufuanmsflinmadeazadngiiay i
TuaneludszmanaueBonz TupanuazioBunziu
sandusld fegsvesazasnsiedmantd Tduwn
Autumn Fairy Tale, Winter Sonata, Dae Jang
Geum (Jewel in the Palace), Princess Hours
kas Boys Over Flowers AMNENSTAVDIATAT
fananidenasafiasluseanudonlunneuns
LR INASINNREATINATY D1 TINRALATANEN
MnE audeasd AduANTpTAILsIINNNRE
AldazioufianafulnveandeniaAsygiages
UszmekazanuaFalunmsveefveegsiadng
Rszaulandsfinva anfi 79 (Samsung)
woad (LG) wazaule-iiy (Hyundai-Kia) usiu
AauANNlsNluTRUsTINME uBnanazlfsy
anufusnniudsznedy Pou wazngudszmely
waueansTupanidueldudifaunsvenanuies
duwasdalume@eludduis waunzTusen
na Waudanivswinnsegiineeiuianmie
audmaanaiazauBdnmls uwaziasldsuanuiay
duduluansgeudn dwlunivelsy aszuais
nmaRNus RIS wazuasng haldauds
85Ul uend vauzinszuamnafsaisudn
wndiununluanszenan ANTuaeaansiausie
wui Bslufidasnantessmaiiadpssd Gaf
\iie), 2563)

iy AszuanmaEuTuagneaiedsly
PiunaeaniifimIngazasi3es Winter Sonata

neaningdiey NHK Fefvilionuanstinuugng

o

quldsunisneusuogveuguluddunsouivd
i Yon-sama Aallunnanatsq aufduifas
BUREITY NIzuanMAIRSUMInEUTUDENeF
nqunddeunansaunadily Seazasinmariliau
nquilldniusandegaadeiigiuidainngeg

AuTeEes Munaduazasfilivanaoannieme

a oAl

Fnaumilouiufidudedunanoaniusui uaz

< "oy

o @

SURYN AT NS T AUSTTULNNAE kAN TET

AN TUAUD T2 I a9 T NANNTY

asnsesgUsyrnaudu Tud 2549 dhuau
eaImemsiadaninnadssinedenlaeen
pmAnsisnsirudaiuresiguiaduannnin
Teaamaiadanstsdszmannd sz mesniy
Fedn daunszuainmalugeaneidudundsann
ANEUASEPY Christmas in August whanelud)
1999 muFEAINLEIdazATImaBAnas3aY
malnsiaiuaziaiaiid nassauaaniinglu
daenef Budamaennfiuuuaenmg aunsened
2547 aanillnsiied TVB IdeeanameazaAsinvma
WinsnnTuawhlfansmng I§sunsneusustne

NNEBNBNIFDIN

Tondu sremsinsirivasininiisusen
amaduaseusnluliniulaefinnsmnngdasazas
Fodunwlaniu diuazasnanaynauiuens
VFEANBUANAE IRYNITWENINE L S uAuDENg
aseadlodwenabaiinelng Gala Television
Tohazasinuanngdideadunsusuaisueen
g e fduBdudsnmemuaszkasN iy
T8N5RAEIT UM TINNG ATiRaLTien

NRE TRIUSTTULASANENNIRE AanAauiinIsin
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WAwasanna NN uldwiudnaoe

ansgowdnn luanigousminiidneu
mANNAAUATINNEUsTaDREeAI The Korean
Music Festival Hollywood Bowl Tuans woURW
da wazfalddidunumeanianuasilngfigausn
nmd Bsluasedl 6 Wetull 17 wouanay 25518
Aatun1nadnsauuINUIYLY Wannabe Way
Gir’'s Generation TRAaTWINWERANLAUINALS
wwuiladluaniglidnazidu BoA Rain w3p
Se7en 33V Wonder Girls filgvasluawdnnAls

iwasdn Nobody unmssangi

duide anllnsiadeeaiyuaesduiis
DD National I§i3uaanameazasinma asausn
Tu) 2549 visil granmATINAMEBLAS Bollywood
PoeduRsAldazAIN RATIlAeAU3 WAnSD
aelndlnebignngwinsusfivszauauadsa
2819fWuEee Old Boy w3s My Sassy Girl
uananil Bollywood flldasnidsusuunuaes
AaTlunauaainmadnsy launszuanmaazan
wreuntusavduifvasumiswuiioeudss
(Manipur) Fefifumlunisutensnfuuaudy
SFunaduiiskazAaauuTuieaIn Bollywood

N szwamnadn nawnulsdusgne

BNIU NANUENTAIVDININYUATITY
ludnsu vilfaanilnsiimides 2 veednsuls
Buang3ea1sii3endn Korean Wave daifu
UM TRUE AT TAUSITNANA LA ENNS
Funpaiinuansn dues nasantuliuiy
aondrne 3 AldpananABes Emperor of the

Sea Fwilfazadnsiavounmaduituuunndu

bAANY doodaE

aunsziefimsdasedulsdununduresazasne 2
BSaeludnsu

ey nazwannulaunnaiigenntu
Nadsudeiufidwhlan fadunaminainaing
d152209n1500nD M AAZANTIAY Aneuns
wazinaedausiuasivrpan g waztufvinlienn
WaBgansuanunng laelddivinduees
wan wasnangaufinnetulasldawinng
U3 dusesawly “ahn-yong ha sey-yo”
wananinszuannateulusiafodenaliism
DWNINNNEN BRI uedeR (Dasjanggeum) @
Fufia 5 wislungeaduwes uazuandsesnia
AnduniaBuifiugeiufisiosas 150 Tauvanal

1%

AN TUNNAUINAZATUAZINGSNNREDNA T

w1 nszuamnadulunininanazeg
ity azas@esuaniieananmede Delicious
Proposal Wi 2545 ﬁaaﬁ’uamiﬂmﬁﬂﬁmmwm
Wurps¥guia 3 4o drwdndeenilsdinngeen
PIMARTATIANNE YD IMNTIANE AN NG
A131UN5Den1E (K-pop) Wufiduseuveernl

nhludleseneds daumziaduazidodue
Yuusssunmatulng

fnsudszmalng Seusssuningddnan
wisUuoulushuderiui sianazadnssied vse
fBuniudn F3dinmafvilddoualngfeih
Aapnuninasnsfirmiinlagnasn uananided
MNBUASNIAE WA ma lnsRalungunisaes
immalRsuaudsnegrannluny susming

Frazfiu eedeBul gwesalies wio 2PM lay
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nilslusandnuossde “dvan” Faduauiboansy
Tny-a3du Aldsuidanannnisvioaiiiedwis
Uszwalnglidusunususednarioadiagalng
“Come to Thailand. Let’s Take a Breakl” @9
Aatuzneinmamanifseldidund duneslusan
aumdnnanzslialulng dwRalungunds Girl
Ceneration Way Wonder Girls WUB9NAIEH
Nobody Alsuanuiuungnegagui nsldaum
MABEBUMULARTUNNRE Tadern wdssdiens
ﬁl,ﬁu@ﬁﬁumamummimmﬁ Moy M3
Foumwinnd wiauwluamsfaenssuiinnga

Wudsiduslaremingldenafyuuiu

ananufeulunssusinmanigeunnly
e neldifansfneuaznsddefifeademansy
Sougughnn gunnigay (2650) Anw1ises
NORNTINNTRLURUL TRIUSTINTDTEFUIMYAIN
doTudiawnnd wudn Jejulnslulaangamn-
wnuaskazUINamatuiinns@asuderufianma
wnzBusaudniseuasinuanannd ny oy
Ingfinsdasumasnnauniign s99asunde
ATATINNA WASANEUASINNAG A MSDTiFUARYDY
YoqulngffidoTausssuninddulngfiveund
WunaseTausssunud leefifruafideuinse
TAUSIINNMANITDINBT NIUAINIYRAZNTS
HUNAAGY sufinen guwsInda (2560) leAnm
Epe wginssumI@esy wazmsidsuuuLdeazas
Tnarlinmavespaluangammamuns wod
TudungAnssunalasusuazas dousiulng

BaUgazadNINAlnIRaYsz AN danEInsn

Taunufnunniign AuUnSABULLY fBuazAI
Inyimiinmainsdsuwouidomasazasesly
T2HUINn lRglanensIaguLULANUATEN Y
M5 1AID9RN2 19 LA FUA KU TUALUNANNANTEN

LEANLANE

ANTuy Fuwd (2550) Ansidee WHulod
FuiianmauwazSulsdulunduasnininalu
Uszmalngivlamatndnetausssn o JlF
Guloslifoeualdusslasiuaziinnnufianela
anmslgiuleduindy maudiinnsiFouinie
TAUSTTURATANITUTUNITAIUSTTUANRAHUY
Sulsdeng Fedrundenainmsiausdnansal
medausssndumMLazAaduinmandnguu
Gulodsugdansal auss Jluuuas el
waIUMUUNNTATUEIR wazsuieiing dded
(2550) afnmnBes anuAnfivwssoiulngifise
MItnenenTRILsIIHINRAMUaZAINITFY Wun

ngumngedasuazasinmaanadslnasiadain

ol

flgn wazannsfifeguldsumamenen sy
rusazaInsriinmatssafaunauuuay
fianuaiiausionaduduimusssunmadiem
Tnalsigsia uanainidaundradeiuniediy
wieuaR ANNBauazTausIIuf1e dhazdudn
waraniefasfivinlfaquineSuinusssumnald
oty TeeSugulnefisuazadnsirminmady o1a
iU TmusIsuveanmd Tusunisusieaniy
91913 Maftemas JUuUM3lEEIn wiauinasds
FBnsfn elusUuunfidiuazlisi Wosanms

AENENYINNNTSUI AU TIUNN WA DAz ATIN AL
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nsaduaYUIDeITUIaINIBAIUNdeeN
IRIUSITU

masfinaunudzanna (Korean Wave)
wivenelyldmilanlaeifiyadin1sdeenndudn
a319a59AtuT 2548 ayfidazanm 2,942 a1
maaaﬁaw%’gﬂﬁu (UNCTAD, 2008: 242) o
wisadSauaifanasgumuauauluieg
wazduindsulasnimnay asaladnsal You
wingl foruasnsdnaunyedoa mavioadien
wisdszmalng (2651) Tenanfeusziudlin

SuatnInabaarsuuaulynaniediy
Yawusssnlugaed 2488 - 2523 tufonsaine
ausyaiunsnafouazUntlosuesannTnns s
a3ty Tngldanuddyiunnsfundinunie
ONANBAUBNTN A LAZIIANMNTRIUG T wazsala
TNINFIUNNNUNGANNEY NBUaaNTUNNTANIN
Tugael 2624 - 2535 Fgunaldiunisaeiadunis
FIUAAU TR LAZTIHETE BAZINIWT
wyungununaaneTmusssy 10 U Tagwiu

SMUSTIUDUBUNUIA

deowgd 2536 Sgunawasuununing
Wun13d9a3usnnndnnisaiuny kasiiudn
TUUSITNAYAAMNUATEFNA LTIRUTIUUSTTH
Tudruitoesduuazglinnn Lasuadeatafinisie
U 7eimusIIN TRusTIuAafuA MmN IYiag
ien duseudd 2541 Sgunanmalalinnuddsy
AufamssrnanndedulagmuiFeniigaann i
TSI UsznaumeanavnTTieey 817 mweuns

WaY 3Rk AIANH N1IRTTANLELe NNTERALUL

bAANY doodaE

o

fansgu AnuTufieilinanud (Edutainment)
WA FEAUN1TUSTINDN G F9ANATNA
(Vision 21 for Cultural Industries in a Digital
Societies) T 2642 $unaldesn wW.au. 13
fulasugnamnIInTausIn liiialieedns
umsuiiefuauauInlunsutetuls 1wy
annTuseaTIwAsAMUINNIAG WuAY wanAIN
definuditeneiausisy aanfuansinm

waluladneinus sy

Sunannalainuald Wonimiedu

o

Sous33 (Culture Content) W 1 W 7 anv sl

o

fnanmlunsivlaludnduldemilaseglide
iirdanannnsanma T 2663 wa Uszsnaintu
7 2573 dszweinmaazansnsadeeanduninig
Tusssuduyarind 13,761 aungaasands,

LaZAANNINSNULIZINU 1,604,888 Ay

fwsundrsaunisiiatuayunisdosn
TausIINYRUNRANAD KOCCA %39 The Korea
Creative Content Agency %ﬁgﬂﬁ’mﬁgﬁﬁmﬁa 7
wamAAN 2662 munseungranglunsaeady
gaanunsaninusyn Wenanduliinmadu 1
Tu 5 vesiuangnannIIUABUMWY (Content
Industry) VOMANIAYTINRUILNY 5 AUILIUEN
Aapfiy LilpaTuayunIsWRIUIAIY Culture
Technology (CT) TouAnsnauny AsaRmN Ang
FadmineludandrdveaiomnieTaus s
(Cultural Content) WISUURATA WU ASUNIAW
WAZNITRABLELY 1NN WAY MIAULAZIMNIAREAY
Wusiu Tay KOCCA afayunisnenganamnasu

TaussauluFesinedazmaiiaugnainnssa
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s4een (Introduction to KOCCA, 2563) #eflaqriu KOCCA fiananeisetflu 4 dszme Tdud gy Fu
ansFpusm wazaniwenanang lnefiniisuAsseusmuniidiesn Araunszuauesdufmeimus Ty
wazSudayaseqandszmadug  finsususneTaldtudiauiuazUsudjeanannnssunsumurives
wrvdifiehgaanasneszme fmsatuayumesnumsamuiaznIiy uenaind KOCCA Salsiaivayy
AUsznoums Wy MsdaRneusy MItimaslusuumgunsuazdnd iy Tngaduayulszana 500
Tnsemssial uenanil KOCCA dlimnuddyiuastumizyaainslifinnusunsauazanude
a3 wassd Tnemefnausuludiusine fifeadaeiuiionneiniussss (Cultural Content) (penwisa,
2553) azkiuld MR Ideengna NI TS TINEERNA N TINAT NATIATENE 3 LSz
agIndedy suanudSalunmsiuiuuuulumsifiuiinuasaslfifinanudeensduduganusn
naneutuisdudotiues Tneflandgoudmiszauemnudidaiommeuns soadgn duiumassesn
dpudiu uasimvAtUazaInsiririedidinma anuiuiamaniifesuuumsaiermaaisaLaY
sehanilsdeduslnatilansnunsa DasuuazBudulddn nsmzaanameimusisdauszaumudnsa de
nangaauanaazianindiemsanenaninumeinusssn aglsimuanudisalumsaionan Gauns

Tausyanilannsnaiennuisramamsssiauitszmadaman Sausssudsldnariuia

2.4 UNIAIISHNSEDNTRIUSTINTRS INY

snsumaseanTausssuniofuiuinadeaivassduodnefidnnmsdivinresgaanns
wareyfisavas 5.10 usenined 2543 - 2548 lawfyarnissdeoanagfl 4,323 dussaasanigilul
2548 (UNCTAD, 2008: 242) LLaZLﬁaﬁQﬁmmWﬂzmjumlﬁiﬂuimﬂLIJ‘%EJULﬁsué’mmugammmﬁaaﬂ
gnamMNIINaETIR UUazUszmAnUyarnsdeeanvnveslan azfiudn Aeelusasennidududy 1
mumgnauazia@alusudn 2 fununlidusng

Creative industries international trade as percentages of total World (Country Partner) :

ASEAN Flow - Export

B

9 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2008

YEAR
PARTNER
[ BruneiDaussalam @ Indonesia [ Philippines B Thailand

[0 Cambodia W Malaysia [ Singapore

fis: http://stats.unctad.org/Creative/TableViewer/chartView.aspx
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midannsndeazianudulylslung
HANAUNTE9DBNYAANNTINTMUSITHTD MBI

paataniaglfia3aeiin SWOT lassi
[-3 [
qauds (Strength) vesgAaWNTTNIRLsIININY

1. AuffieadaeiuTnusisulnense
furassassrvasinenatsdssinnyszauning
siFasudaidaslunainlan 9% g3fiaath 91w
Iny aseenuwuusudaating Fewnaziiang
deaSunIaeeenduiiausssudidu Thailand’s

brand #fiadu unaznedlania

2. Tausssunefianwazianzimsarou
drawiuFaduiiandmsusnaiemid lidnazdy
anugamsautonassnunefivilfssiausnis
vplngdszavanudisa wulseusuvealnedile
sumsdndudusdug vaslanagians uananniini
Pganlne mIseassdmunuiifiouasinanssu
vamsunmeurulng AsnansathlUsssenifiawdy

gnannnINsseanse il

3. AulnedivinyzanuAnaieasfge B
mniurainauiuauulngiieaineyac
Waunaui AazyildiAnduiBesineassniiie

maseaants
qnsau (Weakness) Uoegasvinssuiniusssning

1. MIRRIANNE YRS aTinLL e
yaansfeglugmamnssudadidon Selifiununy
YIDTTUUMINRILMINeNATIYBdsuila e TaEau

waziususssu

bAANY doodaE

2. swsuwaluladvesinalaganizlungs
gaamnIsnYsziande Wy n1InszagLieg
Ameunsuazinfed Seeglusziusmdedisuny

Uszmedasoan Tnussmdszmanug

Toma (Opportunity) TosgAEANTINIRUSTINING

1. Mmaaduayuaesisunalaalinauafny
WindudugnannTInausTIUnIegAa1 N T3
5198997 Badullmaunusnasmanszsuirssaia
szoefl 2 Baduunulun1sduedeusnuiaun
iwswgRaLazduuienf atufl 11 Taandnauld
Tnafuifioewieninua319a536 (Creative City)
Wohmnewan aosdszns Ae vhlWssmelny
nangfugudnaisgaamnssnaseassftuginin
MiBULaDRNYAA AT DAY
A319893ANTYAY 12 VDINANAUINNIATIN
Uszrnd Wudesas 20 melud) 2555 (Sirjantra,
2552) TsiiiinIndndugAaMnNIINa9aTIAIRN
Tnwudaduy 4 ndusnunsdnyszinnaesdiineu
ABMZNIIUNTHRIUNLATEINALASAIAULAITIR
(aFi.) Tmsﬁ@gmmwm UNCTAD funsey sl
(Suebsai, 2552) 1. WIANNEIMUSTIN (Heritage
or Cultural Heritage) U32naumigauiliiouas
#RanTsu NMaviDadlenBeinusssn MIUNNE AL
Tny omslny 2. Aavz(Arts) ldun Aavzmanans
way WAuAal 3. 3 (Media) TawAnsiiuWinazde
AIANA N19IATTRBEEY ANBUATRAZIRYIAY
AUAT 4. NUSNETTIARNEAAIZY (Functional
Creation) leuA 9uesnuuy undy awlawan
sanflagnssn saniuad lawargailonaraiou
NUANUS 2553 FaunaladniseydRsulszana
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1,000 dupmlun1sndnfugnannIsufinans
(Jariya, 2553) 2. BAEUNTINIMUSIINAIDAA M-
AssNaeassAvesmaiilonmaaisnainisusuly
I Fiiaeainiddinuazafdauludszine

widsdetudadinnulndidaeiu

91la39n (Threat) P099AsWMNIINIRIUSIINING

1. gursiuluBeSsuifisufisnanedy
maiugy Awlls Wugudsiuifidiuniownann
gend Tdunuuasiunuwnustraduszoy oenls
AnnaTmusssnansdealysdelifanyazianiy
fedlny uimdondidumeluladuazyaains
sunaidoiugueduiisjaiunisdeeangnan-
Assudszianidwuiilassantunsiuuesdy ldud
Bank Simpanan Nasional (BSN) [5dna3Seyi§u
nuatuayusznounslugnannssuaseasse
4 nguUANEAUAD nqudanIaRava AUV
nauuTAnIsNAUA LT ULAZIA3DUSTAY nga

o

wnanIsn NuURiieneRaUzuaz ImusITn uazngu
dodefiunl (EXPORTBY Portal, 2010) usnanni
FUduRIANINUTNTIANIINGAFINNTTH
Yuussauluglinnaiede-uldiln (Asia-Pacific
Cultural Industry Exhibition) Weiioununiius
2553 %"’qﬁam‘flumﬁmwuﬂ%”’ﬂLlﬁﬂiuqs‘imﬂﬁ (Balita.ph,
2010) wazdgedimnusiudiasenidneunialBauas
fealysiiananasudayanieiniusssn a3
ApanIwaYaNTaUmATINAY (Balitaph, 2009) Wu
Weaufidu innd duuifiausiufislunish
Fouazuaniwasudoyaiiiudonmeiausisu
(cultural content) fuandaust 2646 (China.
org.cn, 2009)

2. vredseimadelidilaiasluanand
Weadoaiuiausssy ol dsueaduguilunig
Susuanlavnanadn Yausssutudeedudonniiu
ANTDANAIMIIAUET FTU1ALAUIAINLEAIAIN
walelumsdaadmemsiniiasasenuiuiamsssu
uAY awu nale wasusda Arerivua i
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woudu luzaedl WSurauasauiualfisnans

Insrddoedlllomfinantuinsduludndiuiige

(vInad pansny, 2549)

3. mM3fuiiunuanuesRufiiunas
finandszmamasiamnifinamweglussau
i whsiimaiannysudgdlratundafin uwiu
AL FDnToAuMTTuume fuTUfINART
Tnsupsud wnzuesindudufmaindszmeiang

wihtfudle Meuiuau (Cayla W&z Eckhardt, 2007)
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FInauageTmusIsNANUTEma itz
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AAINLTY

5. msdlaslnedebifiadiosan wenain
azdenananndnsailunsrinasiseniness me
wdrfadsnasanuselacluulyvigaduayu
AAENRANIINTAUBIINNTDOAINNTIUAS19ATIA

mniimawasuulasizona

2.5 U9LaUD LL‘Uﬂ‘LIﬂ’]‘Sﬁl\‘lﬂﬂﬂ'f]'WUﬁ‘i‘Suﬂlﬂ\ﬂﬂ 2
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Posau wEenszauliiansu3lnaTausTINTeeU
Apun IR TRIuSIINANNaduaAa NN TTH
madeeanlifuilansisdszmaiinanudoenis

AurYaiussInasing

il enaazdnilfsnniawasulngls
AN9ETIFHANUL TN TINB TS TR eE LD
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Slum i udennaseasss Tnganaazii
Aaflupnsndnieetegusaaiuuiianiofulaly
wiazdendadnaulasensmand sauriednlid
A5USTNIALUIANNAAYDILYITU LR BWAIUN
gRaMNIINTRIUSIINTRLINg Wi ulas R
B9 AHIUATIRNALANNARDANTURNTUKAYATUN

TUsausedldsinn

2. ulpunefiazinsdnsediniAsugia
asearfvasTaaiiadudianlunissaumn
wihpuliluilifuidnsunsnandugnsnnnasu
a3vassfnsing dadndunloviefianganis
ptwlsimuifialinaasndsiulusuan msfing
W luanusaznssdunulugdsuureaensy
WBULReIny KOCCA 299n19Ua WazAsiinig
Ussanauiuslusziyssmefiodaasuliianmssy
Favsutszma elalinazduldidhgauluntsisin
AAIANTINTMUSTIN HI0RAMANTIUATINATIA
9palny upnanimhsnuimsfimasiisannas
flofunaenoustsassdefiazinafuniueiuly
AsUfTRmusnusufaziududnataifios

5319893 (Creative City) Tunfiniail

bAANY doodaE

3. wsnananuTNfionglutasmeAuan
FFUIAAIINNTATINANUIINTDMTIBINTIZNIN
Y3zind s NmuIna1nn 330 TMUs 330D
Uszmeluszazend 91t ansdpsanthgnua
saufialunnsuanidvudoya nsuaniasy
yaans n1arAesNy Insemnzlunguanam -
nsauiidesofumaluladdugaruieadslnisne
(new media group) NMINARMNUAZLEYS (audio-

visual production) Jufu

4. fnatmuasaunsaaafidaRudmsy
mMasdseanimusIsivetinyg msasiidndfuan
fAeINgugRaInNIINETETIAaNNYTiag
nanduiiansdeeen iosanniia 4 ngugnam-
nssutudefianudenazansaufinanseiu i
ansgauAn drunasinva aziszauanuEisa
Tumsdeepnanuiuifisdssnaneuns nsau
azAnaTiA wiilasainanannI IS eaIIRTe
Inslunguildsfadddnalunstamunanasguli
Weuwhana fedu JUuUDseeRnNTufiwmde
mansuaussANsgaNsieelalfuifuslna
Tanunazlilgdedenaniguisiudanuduudog)
annluszey winil wimsazdumsihqaudessde
W efifiogudrvesBufinusssusnemyinass
yardia Falunisfruasiuianensnainges
fufTmusssnanslingaisuesfignAnivuny
llgimaufegslantrmidasany Tnadaans
Tufgnidhnangludnuazysanns (Integrated
Marketing Communication) Mun15UNLEUa N
anwauzily Thai lifestyle for health dwnsungy

ANMINGIANIRDIN I RUAUAT3NIANEIINT R
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pausimssulssmusmsingieguam laefing
yeiunsdeansdoyalarunmavesemsing wu
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gy
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A3NETIA wazmanzUAaTIndaqiuly feduslan
Weannsapfuandouluunelsznaiineein

=

BUSUAANN LB UNI B LU TUARNUTE MAT AN RIL
DunusuandaanIna (Cayla waz Eckhardt,

2007)

3. unagy

qmmwmiui’@uuﬁiiu (Cultural Industries)
3DRAANNIINAINATIA (Creative Industries)
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niuil Teefidnnnsipolngededosas 8.7 Tuzas
Je39T 2543 - 2548 ANSHNANAUANTANDDN
Tausssn wlazdimssaduinviiiinnnsasaudh
MeiausIan wEevhlilandngyansaiataniag
mMetmusIsrnldTausssuiiuanseiuLsay
Uszmalianwazwiiouiulunun senelsAnunns
wduilifiadutandenailun1simunANAn
A9ETIAMS DU TANTTUMS T RIS T TN LA FINAR
madumadenlifuslaaimalan Feannsiinns
oo TMLSIINVDENTTOREN DU wazinna
iuderiufiauszauanudiSanazanennusieds
yaATvgAa AT mAddseanmant ihaziu
wsendnsulitinnsdenanimusssuvesinglaunns
muungnAminsenznguuazihaaudslus
ANNARSTBUaTETIA MY HANHNAUADNTAN
NMTAUBIINNNAT Y aA LD N3d e DNty
anwazanuulnesiaty lnensdeeaninussu
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floanynehenenasy mewnsu wazaulngnay
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ARADANGICNULUUODWUSHISAMUANH

uUnAa&Ed

Abstract

FunueaznIIuNIMIBNAn (ane.) [AlnsadbayuaaTugaufnm
Bosnrasuiunsiaagedlsz@nsam IngulumsiamnammoesdnAnm i
fanuggnasssn dugindseuifuazegsaunugduls andafnwFelunym
A lumaimunnunmindng anAafnpIANIYIAUNINTIIINAUIERIN
aowAnm aawtazneumasasinfn avdafnwudussuunrsfnm iy
nasausiilasuanmsUgoaauaselusvanssasiunisysannislunsdnms
AAmAUATIIYNIY NAAINNITINRDONIASDTNYAANANHINIANA NABULLIS DN
nafnmunadugnsveslasnsaiadnmun193aelagnsdun U
AnUANINYDNIATITNYANANINANANANADLLLYINGY 44 uwie WaTpdunwal
Usznause mIanduauaniadnm aanwypsdnfnmaniadnm Ty
UAAYUATIAYDNMTINTTUVANARANLY WUIFUIMTa AN TYmAIY
mMIaAseTganIulznaunIsuasAeen s AT ddusanlunis
aunseTganIuIznauns wasySuIAyuToMuUANINIFINYDNAnA]
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Higher Education Commission to support higher education institutions on
a mission to effectively.Emphasis on improving the quality of the students
with knowledge and morality, leadership, social good and to live with
others. Cooperative education can play an important role in improving the
quality of the students. The role of cooperative education is the
integration between institutions, establishments, and cooperative
education students. Cooperative education is the education system
focused on learning gained from actual work in the organization and
integration of education and work. Results from Tracking achievement of
project activities Co-Operative of Higher Education Central Upper. The
study by interviewing administrators of the network at the Central
University was 44 institutions. Interview topics include operating

cooperative education, quality of cooperative education students,
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problems of the cooperative education system. Found that meet problems

of network establishment and want the government to take part in the

network establishment. And reform the standards of cooperative

education in part to result in a system of cooperative education achieve

its goals.
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It is necessary for the private universities to change strategies in
competitive management todays. The marked one is student affair
administration for long - lasting organization, by producing students
with special characteristic for serving the changing needs of social
combine with quality entrusting. The private universities have to point
their goals and visions for preparing all levels, including social,
university, personnel and student capabilities and run their administration
processes along with other assets, using many student activities with
student center, combine with functional administration and leadership,

cooperative with academic and research administration and all their
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faculties under cooperative administration with all stake - holder,

outside units and people, for supporting long - lasting and quality of

private university.

Keyword : administration, student affair, long - lasting, private university
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wnduliaIY 10 A5 ﬁ%t,m'mzmﬁﬁ 30 &tlendf sausian 8.00-12.00 u. (wAdA
994 Baskette & Liston w39 Modified Cardiff Count) Wionyngnauniay T8ms
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manlunssianas amdha 7.7, 58 uaz 8.1 sio 1,000 m3nasarianun Tull
2549, 2550 uaz 2551 iffu 3.9 fia 1,000 vasmanaamyianun il 2543 Toiaus
Wiz IAAIAIT MaleAIATIANALAIITAY uastingnau FailuEnils
TlaganmIMLYINTNINABUILEARDAAY

AEIAY 1. MIQUARUDY 2. mgNeNATsA 3. malbignay 4. USAua

The objective of this study was to evaluate the effects of pregnant women’s
participation in fetal movement count and record on antepartum fetal death
at Fort somdet Phranaresuan maharat Hospital . in the Fiscal year 2006 -
2009. Pregnant women who attended antenatal care at Lamphun hospital
were advised to record the fetal movement counts by using the Baskette &
Liston or Modified Cardiff Count the fetal movement to ten times during
8:00-12:00 am. If the fetal movement decreased, the nonstress test as a
confirmatory test would be performed. The further treatment, then, would be
planned accordingly. It was found that the antepartum fetal death rate was
reduced from 7.7, 5.8 and 8.1 per thousand births in Fiscal 2006, 2007 and
2008 respectively to 3.9 per thousand total births in 2009. It is suggested
that all pregnant count and record the fetal movement count in order to

reduce the antepartum fetal death.

KEYWORDS 1. Participation 2. Pregnant Women 3. Fetal movement count
4. Perinatal
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Abstract

ymAniidumafnmuazeenuuLTRa ezl athinlgszuien oy
Y99PBUIANITDS B9lTALASENYSUaMALULLEAEIUILIA 63,000 BTU lag
AN NAUMAITAADUIALITETYBNIATENSUIMA At mAaDuaz
Buteya lnemasaamasnulningls fauyssdnsaussaus (COP) wazm

1/52ananmnsinuLdy (EER) INADUUASHANAINN LT

MR U Wevnnsdnazessdiiuaemaunuires i ligamad
UazANUALYENEIIYNANMTUTIoENNYANDUIAUTDTARAY SNHAANTIZMT
yAUTYNIAINUS U MAanasi A/ ssAnsausInus (COP) R
an 3.83 Wy 4.21 vwiawindudu 9.03 % wazFyszandnsiaaudiu (EER)
dinduain 8.18 iu 8.84 wSawudulu 7.46 % wazrmasrulningllunan
8 alus anavAnTy 16.98 %

This paper is to study and design the water spray generating system to use
for spraying at condensing unit of air conditioner as the evaporative rate is
needed to be improved. The selected size and type of tested air conditioner
Is typical air conditioner with 63,000 BTU. The water was being sprayed at
the back of condensing unit then the power consumption and also
refrigeration values le. temperature and pressure etc. will be recorded and
analyzed both before and after testing. This is to check the Coefficient of

Performance or COP and Energy Efficiency Ratio or EER

The tested result shows that after the water was being sprayed at the
condensing unit, the temperature and pressure of refrigerant after passing
this process will be reduced. That means the evaporative rate of condensing
process is better that related to efficiency of air conditioner. Then the COP
and EER were checked to compare and found that the COP is increased
from 3.83 to 4.21 or 9.03% and EER is increased from 8.18 to 8.84 or 7.47%

while the power consumption at 8 hours using will be reduced 16.98%.
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An Investigation on Teachers’ Reflections and Their Opinions on Teacher Development through Buddy Observer Project at Bangkok University

Abstract

This paper investigates results of the “Buddy Observer Project”, a project
designed to promote peer observation in Language Institute, Bangkok
University as a method of teacher development among its teachers of
English. All of the 50 teacher members of the institute were each assigned
to participate in the project by observing their peer’s classroom, writing
their reflections on a developed observation form and submitting it to the
project committee. Later, a questionnaire survey and a semi-structured
Interview were conducted to investigate the participants’ feedback of the
project. An analysis of the teacher’ reflections on their observation and the
results of the participants’ opinions In terms of advantages and obstacles
of the observation were reported. Despite the fact that peer observation is
useful for teacher development, there are also complications regarding its
practice in reality. Finally, insights and recommendations concerning peer

observation and teacher development are discussed and proposed.

Keywords : teacher development, peer observation, teachers’ reflections

Introduction

Vdsuianmnaansiilaainlasenis “Buddy Observer Project” Feanvilag
dounm umangnasngannlagdingussavdiadun1aimuni sy
M3dau AAIAIITRADUNBITINgEIININ 50 AugnNaunayliiTITIY
Insvmatilagmsidnsandansnsaivovissuyeaiiouaiansguazuinnanis
Fuannsalasluuyuwasuiinun nasaniugidvmasinnzinans
Funamaaianuuune sufiaeAusas s sanuuasUa LAz AN walkTE
AamanuAniuiifiness luoiilasusasatassaiinuanmadisaulasens
wanFIvuansliiiud s sdunmiausansdasiyas lymisanis
WM ssaun1saeu ualunwnausufnugtassaluneufon Fefaaels
pAUTguaz Ut UL UAY NS IB M aunamsalilausnasEile

WM TS YU TausB [

AdA: MmIamIMISEumMIday, MIdunansaliiausalse, nadsiou
AAUVDIDNANTY
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Introduction

Peer observation among the teaching
faculty of a language program is suggested as
a tool of collaborative professional development
for teachers to improve their teaching practices
and student learning. It is a means of improving
teaching quality through the sharing of good
practice among academic staff (Lomas &
Kinchin, 2006). Willerman and others (1991)
elaborate that it places the teachers in control
of improving their existing skills or of developing
new skills as the participated teachers assume
respongibility for their own development and
works in collaboration with other teachers to
become a more effective professional. Case
(2008) states that by observing, teachers can
see samples of both good and bad teaching
practices that others do in their classrooms.
They can give suggestions to each other to
improve themselves as well as reflect on
themselves how they do in their own
classroom. Adshead, White, and Stephenson
(2006) agree that peer observation is a way to
identify teachers’ teaching problems and
stimulate them to try out new methods in their
own classroom. Richard and Lockhart (1992)
also add that peer observation plays an
important role in a language program since it
can immediately and practically benefit
individual teachers as well as the whole
program in a long run. Not only do teachers

benefit from the peer observation, but Donnelly

Dr.Fasawang Pattanapichet, Penprapa Charoensuk

(2007) also affirms that teachers should keep in
mind that at the end, the great benefit will be
on students. She considers the observation as
a teaching process review that involves
student learning. She further explains that
observers can see how teaching works from
the students’ perspectives. Therefore, feedback,
support and assistance of one another are very

useful.

There are many discussions concerning
advantages and disadvantages of peer observation
since peer observation can be viewed and
used in two aspects: teacher development and
quality control (Tapper & Filippakou, 2008).
While peer observation can be used formatively
to focus on professional development, it may
be used for summative purposes by an
institution as part of its quality assurance
procedures. This illustrates a conflict between
the twin aims of quality enhancement and
quality assurance. In spite of the fact that peer
observation assists in the improvement of
teaching, its practicality is questionable as it
involves time, commitment and positive attitude.
According to Adshead, White and Stephenson
(2006), main obstacles were given as time and
workload including widespread anxiety about
scrutiny and questioned motives of the
university department. In their study, less than
half of the teacher participants wished to take
part in peer observation despite seeing the

benefits. Cautions as well as suggestions of
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implementing peer observation have been
proposed with an emphasis on using peer
observation as the support and development of
teacher rather than an evaluative procedure.
However, Poumellec, Parrish, and Garson
(1992) point out that the observation may not
be effective if observers are lack of training
and experience in observing and giving
feedback. They may not know where to focus
and finally give some useless feedback to their
observees. Moreover, even some experienced
teachers may not make use of their
opportunity either since they do not feel
comfortable to point out their peers’ teaching
weaknesses. As a result, the peer observation

may be ineffective for teacher development.

Background of the Study

Language Institute (LI), Bangkok
University recognizes the value and importance
of peer observation of teaching as a develop
mental activity for its faculty members. Assis
tant Professor Dr. Chutima Thamraksa, the
Director of Language Institute launched the
Buddy Observer Project in the first academic
year of 2008. The Buddy Observer Project was
organized by faculty members in the institute
to help all of the teachers improve. There were
two reasons for organizing the project. It was
one of methods to create a teamwork atmos
phere as opposed to one in which teachers

work in isolation. Moreover, this project

responded to the concept of ‘Knowledge Mana
gement’ (KM). It was one of the KM efforts
with a focus on encouraging the sharing of
knowledge and insights. To coordinate the
project, a working team of 5 faculty members
was set up on a voluntary basis to design the
observation form and compiled the completed
forms. All of the full-time teachers were
assigned to join the Buddy Observer Project.
They were all informed of the objectives of the

project.

To participate in the program, they
were assigned to observe at least two class
rooms of their peers and to use the developed
observation form to record their observation
and their reflections. After completing the
observation form, they were assigned to return
the forms to the coordinating team for gathe

ring and analyzing the information.

Research objectives:
The research objectives are as follows:

1. To explore reflections of the parti

cipating teachers on their observation

2. To identify participants’ feedback
regarding the advantages of the Buddy Obser

ver Project

3. To identify participants’ feedback
regarding the obstacles of the Buddy Observer

Project
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Significance of the study:

1. The study will provide insights on
the use of peer observation for teacher

development.

2. The study will provide an evaluation

for the Buddy Observer Project

3. The study will contribute ideas
about teacher development and the use of peer
observation for other organizations to develop

their academic staff.

Research Methodology:

All of the LI full-time teachers (50
teachers) were assigned to participate in the
project. An observation form was designed by
the working team and was validated by three
experts in the field of language instruction (see

Appendix A).

Each of the participants was required
to observe at least two classrooms of their
peers and record their observation and reflec
tions using the provided observation form.
Then, they submitted their completed observa
tion forms to the working team. All of the
completed forms were compiled and analyzed

using content analysis: grouping, coding, and

Dr.Fasawang Pattanapichet, Penprapa Charoensuk

counting frequency. Later, participants were
asked to complete a questionnaire (see
Appendix B) asking their opinions towards the
project. The questionnaire was validated by
three experts before actual use. Data obtained
from the collected questionnaires were then
analyzed using SPSS program. Later, a semi-
structured interview was conducted with ten
participants who accepted an invitation to
participate in the interview to obtain additional
qualitative data which later was analyzed

using content analysis.

Research findings

This section reports the findings of the
following topics: the teachers’ reflections on
their observation and their opinions on the

advantages and the obstacles of the observation.

The teachers’ reflections on their
observation

Forty-five completed observation forms
were submitted to the working team. Table 1
and 2 below illustrates an analysis of the
output from all of the submitted observation

forms.
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Table 1: An analysis of teaching practices as indicated in the submitted observation forms

Teaching Practices Number
of users

Class management 3
Disciplining students

® Using dictation 2

® Using quizzes 2
Giving feedbacks by pointing out weaknesses and strengths 5
Reviewing lessons 5
Assessing students 1
Giving explanations/examples
Answering questions 3
Stimulating participation

® Class discussion 2
Giving instructions 2
Encouraging students

® to ask questions 4

® to express ideas 3

@ to improve their learning 4
Interacting with students 4
Teaching some reading techniques 2
Using a checklist for writing 1
Use songs to learn different “tone” of language 1
Using technology to help learning 5
Provide learning materials (e.g handouts) 1
Cooperative learning

® Group work for oral presentation 3

® Using games to practice grammar 2

® Using game to practice vocabulary 3
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Table 2 : An analysis of the teachers’ reflections

Teachers’ Reflections
No. (Participants may/may not provide a reflection or Freq
may provide more than one type of reflections)

1. No Reflection 3
2. Sharing their own style of teaching 1
3. Explaining what they should do in their class 1
4. Saying that they did not get much benefit 1
5. Providing suggestions for the techniques they observed 1
6. Giving them new ideas 3
7. Commenting the observee 4
8. Stating clearly that they will adapt/use the new technique they learned 5
9. Expressing feeling/describing atmosphere 18
10. | Giving explanation how/why things work 24
11. | Identifying knowledge they have learned from their observation 26

From Table 1 and 2, the findings from the submitted observation forms present what the
teachers have gained from their observations. An analysis of the teachers’ records on their
observation forms demonstrates a variety of teaching practices being observed and different
methods of reflecting thoughts and ideas. According to Table 2, it is obvious that item no.10
identifying what have learned from their observations and item no. 11 giving explanation why/
how the observed practice worked were the most frequently found in the participants’ reflections.
The rest of the items show the participants’ comments and feedback on what (styles/ methods of

teaching, class activities they have observed.

Participants’ feedback

50 questionnaires were distributed to the teacher members. Only 35 copies of the

questionnaire were returned. Cronbach’s Alpha coefficient of the questionnaire is 0.69.

Table 3 shows general information of the teachers who returned the questionnaire. The

results are presented as follows:
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Table 3: Demographic data of teachers who returned the questionnaire

Valid Cumulative

Freq |Percent| Percent Percent
Gender
Male 9 25.7 25.7 25.7
Female 26 74.3 74.3 100.0
Categories
Thai Instructors 24 68.6 68.6 68.6
Native Instructors who speak English as their
native language 8 22.9 22.9 914
Non-native foreign Instructors such as Burmese
and Filipino instructors 3 8.6 8.6 100.0
Years of Teaching Experience
5-10 years 12 34.3 34.3 34.3
11-15 years 10 28.6 28.6 62.9
16-20 years 5 14.3 14.3 77.1
More than 20 years 8 22.9 22.9 100.0

The majority of the sampled teachers are females (74.3%). Only 25.7% are males. Most
subjects are Thai instructor (68.6 %), 22.9% are native-speaker instructors and 8.6% are non-native

foreign instructors. Most of the respondents (34.3%) have 5-10 years of teaching experience.

Participants’ feedback on advantages of the observation

Part 2 of the questionnaire asked the respondents their opinions about the advantages of
the project. To get the respondents’ points of view, they were asked to rate the opinions on a five-
rating scale: from ‘5’ which means ‘strongly agree/ the most’ to ‘1’which means ‘strongly disagree/

the least’. The findings are shown in Table 4 and b.
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Table 4: Mean and standard deviation of teachers’ opinions on advantages of the
observation

No I think the observation N | Min | Max |Mean| SD Ccv
1 | helps teachers to improve their teaching practice.| 35 | 2.00 | 5.00 | 3.42 | 0.69 | 20.36%
2 | gives teachers new ideas to manage their 35 | 2.00| 500380067 17.83%

classroom.
3 | encourages teachers to try out new teaching 35 | 2.00]5.00|360]|0.77 | 21.52%
techniques.

4 | provides teachers an opportunity to learn new 35 | 1.00 | 5.00 | 3.74 | 0.91 | 24.54%

teaching styles.

5 | helps teachers to reflect their teaching practice 35 | 2.00 | 500357091 | 25.67%

more clearly

6 | arouses enthusiasm for teaching profession. 35 | 2.00| 500|314 |0.87 | 27.98%

7 | establishes a collaborative learning community 35 | 1.00 | 5.00 | 3.22 | 1.00 | 31.05%

among teachers.

8 | increases trust among teachers. 35 | 1.00 | 5.00 | 3.02 | 0.98 | 32.52%

9 | encourages teachers to want to share ideas with | 35 | 2.00 | 5.00 | 3.34 | 0.87 | 26.10%

other teachers.

Total 35 |2.00 | 5.00|3.80|0.67| 17.83%

Table 4 shows the respondents’ views on the advantages of the Buddy Observer Project.
The findings reveal that the teachers realized the benefits of the project (all of the items were
rated > 3.00). Most of the respondents believed that peer observation gave them new ideas to
manage classroom (X=3.80) and provided an opportunity to learn new teaching styles (X=3.74) wh
ile the respondents saw peer observation as a way to increase trust among teachers the least
(X=3.02).

The majority of the criteria show the percent of coefficient variation (CV< 26%)
representing consistency of the respondents’ opinions meaning that the teachers’ responses
slightly vary. Only four items (no. 6,7,8,9) show the percent of CV (26%-50%) representing

consistency of the respondents’ opinions meaning that the teachers’ responses moderately vary.
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As for qualitative data, the 10 participants were interviewed for clarification concerning the
advantages of the observation. Seven participants agreed that the observation gave them some
new ideas on teaching. They explained that they could adapt their peers’ ideas and techniques in
their own classroom. One of the participants added “I just tried one game asking the students to
narrate a story in the past. I got this idea from one of my observation. It worked. The students
enjoyed the game very much.” Another participant shared her view that it was a great opportunity
to ask her colleagues a permission to observe their class. She said, “I always wanted to see how
other teachers handle their class, but I was afraid that they would feel offended if I asked to sit in
their class. When we were assigned to join the project, it was just like I got a free pass to go to

anyone’s classroom.”

However, the rest three of the participants did not think the observation beneficial. They
said that it was a waste of time as they did not find anything new or interesting from their
observation. Moreover, they all agreed that they did not see this observation project as learning
exchange. They did not believe that their peers gave sincere feedback because they, themselves,

admitted that they avoided commenting on weaknesses of their peers.

Then, the respondents were also asked to rate the obstacles of the observation. Table 5

shows the results.

Table 5: Mean and standard deviation of teachers’ opinions on obstacles of the observation

No. N Min | Max |Mean| SD CVv

I think the observation.....

1 adds more workload to teachers 35 1.00 5.00 3.28 1.07 32.66%
2 takes too much time. 35 1.00 5.00 3.02 1.01 33.49%
3 makes teachers feel uncomfortable to be observed. 35 1.00 5.00 3.68 1.13 30.70%

4 makes teachers feel uncomfortable to observe other teachers. 35 1.00 5.00 3.40 1.26 37.20%

5 is hard to ask someone for permission to observe. 35 1.00 5.00 3.25 1.09 33.59%

6 is no use because different teachers have their own styles 35 1.00 5.00 3.14 1.28 40.94%

that are appropriate to them.

7 makes teachers feel under scrutiny. 35 1.00 | 5.00 | 3.31 1.10 33.35%
8 I think people are afraid of being judged by others. 35 1.00 5.00 3.54 1.01 28.51%
Total 35 2.00 | 5.00 | 3.74 | 0.88 | 32.66%
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According to Table b5, feeling uncom
fortable to be observed and being afraid of
being judged by others were rated as the
greatest obstacle (§=3.68) and (i= 3.64) res
pectively while taking too much time was
rated the least problematic. The majority of the
items show the percent of CV (26%-50%)
representing consistency of the respondents’
opinions meaning that the respondents’

responses moderately vary.

Furthermore, data from the interview
reviewed that all of the ten participants admit
ted that the main obstacle of the observation
was feeling uncomfortable to be observed. “No
one wants to be watched”, one of the partici
pants put it. Another participant inserted that
every time when she saw the observer took
notes, she thought that she might have done
something wrong. Even though the class
ended, for the rest of day she still kept
thinking how she was doing, and whether it

was good enough.

In summary, the findings of this study
revealed that various teaching practices were
observed as well as a diversity of teachers’
reflections were provided. The reflections of
the teachers’ observation as appeared in the
observation forms illustrated knowledge
embodied in each of individual teachers. It was
undeniable that peer observation allowed

opportunities for teachers to learn new ideas

Dr.Fasawang Pattanapichet, Penprapa Charoensuk

and reflect their thoughts. In terms of the
advantages and the obstacles of the
observation, both positive and negative sides
of the observation were found. It seemed that
the teachers were torn between the advan
tages and the obstacles of the peer obser
vation. Based on the questionnaire survey, the
mean scores rated for the positive sides of the
observation were very close to the mean
scores rated for the negative ones. While the
teachers realized the benefits of the
observation, they also faced the challenges of
implementing the observation in reality. Based
on the results of the survey, anxiety of being
watched and fear of judgment were the two
major downsides. It can be said that personal
feelings, personality and culture in a particular
setting play a big role in implementing an
observation. Many scholars have mentioned
this particular issue. According to Martin,
Smith and Double (1999, as cited in Lomas &
Kinchin, 2006, p. 206), some academic staff are
opposed to the observation of their teaching
because they consider it as “an intrusion into
intimate part of their work”. Moreover, Black
well and McLean (1996) shared their argument
that peer observation might also be perceived
as “a threat to their professional autonomy”
(p.157).
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Implications

Some implications can be drawn as the
following. First of all, by compiling the teachers’
records of their observations, the organization
was able to identify and create a sharing of
knowledge among its working team. This can
lead to subsequent projects such as workshops
or research studies concerning common areas
of teaching interest or weaknesses to be
conducted. Besides, a collection of what has
gained from the observation can be formalized,
elaborated and published as an instruction’s
manual. Second, to solve the issue of the
offended feeling caused by being observed, it
seems that the first thing a university or any of
its department needs to do in order to execute
a peer observation project is to raise an awareness
of the importance of peer observation. Schein
(2004) suggested that the organization should
set the peer observation as a part of its culture.
In order to achieve this, Hutchins (1994)
believes that it is crucial that teaching percep
tion needs to be changed. Teachers should be
encouraged to perceive teaching as he puts it
“a sharing activity rather than a private activity”
(p. 3). Then, peer observation will be seen as
“collegial conversations and collaborating
about teaching rather than merely as peer
judgments about teaching” (Quinlan & Akerlind,
2000, p. 27). Another factor needed to take into
consideration is the fact that this project was

an assignment for each of the teachers. This

might reinforce the negativity of peer observation.
The way the project was conducted as an
initiative from the administration, was in
conflict with its one of the intended objectives:
teacher development. Wajnryb (1992, as cited
in Gnawali, 2008, p. 221) pointed out that
teacher development is voluntary and it comes
from the individual teacher or the group and
that nobody can force teachers to develop. In
line with Wajnryb (1992), Clark (1992) labeled
teacher development as ‘self-directed profes
sional development not other-directed. He
explains further that voluntary effort is the key
for adult development. Therefore, to promote
teacher development and to achieve the best
results from it, teachers should be given
choices or opportunities to invent their own
approach. In this case, peer observation can
then be recommended as an alternative not an
obligation. Formal observation can be arranged
among those who are willing to participate
while others can choose to organize a more
casual meeting where participants share their
experience. Then, a comparative study between
the impact of formal observation and casual
knowledge sharing meeting toward teacher
development could be an interesting topic to

be explored later.

Although peer observation has great
advantages due to its immediate practical
benefits for teachers, the implementation of the

approach is complicated and sensitive as it
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involves issues of individual’s sense of appre
hension, vulnerability and anxiety. If profes
sional development is to be achieved at the
individual level via peer observation, awareness
raising and careful management are signifi
cantly necessary. Otherwise, academic staff
should be given a chance to take on personal
respongibility in making their own learning
decisions for their own professional develop

ment.
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Appendix A: Buddy Observer Form

Date Course

Teacher Observer

Please select only one of the followings (either one activity or one teaching practice)

you found the most interesting/effective/creative.

Activities Teaching Practices
U Pair work  Class management d Answering questions
d Group work | Disciplining students | Stimulating participation
W Role play M Rewarding d Giving instructions
U came d Giving feedbacks d Encouraging students to ask
U Class discussion d Reviewing lessons questions
U Presentation d Assessing students d Interacting with students

| Giving explanation/ examples/reasons

L) Other.. oo I [0 TS SO

Please indicate the objective(s) of the activity or the teaching practice.

Please briefly describe the activity or the teaching practice.

What have you learned from this observation?
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Appendix B:
Questionnaire Survey about your opinions towards The Buddy Observer Project
Part I. General Information

1. A Male Q Female
2. 4 Thai Instructor Q Native Instructor Q Non-native Instructor
3. Years of Teaching Experience

Q Less than 5 years Q 5-10 years a 11-15 Years ;| 16-20 years 9 20 years +

Part II : Please mark () in the box to rate your opinions towards the Buddy Observer Project

No. Statements Your opinions
Strongly Agree Neutral | Disagree | Strongly
Agree Disagree
5 4 3 2 1
Advantages of Buddy Observation
1. | Tthink it helps teachers to improve their teaching practice. D D D D D
2. | Ithink it gives teachers new ideas to manage their classroom. D D D D D
3. | Ithink it encourages teachers to try out new teaching technique. D D D D D
4. I think it provides teachers an opportunity to learn new teaching styles. D D D D D
5. | Ithink it helps teachers to reflect their teaching practice more clearly. D D D D D
6. | Ithink it arouses enthusiasm for teaching profession. D D D D D
7. | 1think it establishes a collaborative learning community among teachers [] [] [] [] []
8. | Ithink it increases trust among teachers. D D D D D
9. | Ithink it encourages teachers to want to share ideas with other teachers. D D D D D
Obstacles of Buddy Observation
1. | Ithink it adds more workload to teachers. D D D D D
2. | Ithink it takes too much time. [] [] [] [] []
3. | Ithink it makes teachers feel uncomfortable to be observed. D D D D D
4. | Ithink it makes teachers feel uncomfortable to observe other teachers. D D D D D
5. | Ithink it is hard to ask someone for permission to observe. [] [] [] [] []
6. | Ithink it is no use because different teachers have their own styles that are D D D D D
appropriate to them.

7. | 1think “observation” makes teachers feel under scrutiny. D D D D D
8. | I think people are afraid of being judged by others. [] [] [] [] []

Part III: Other Comments
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